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AESATA NEWS
AESATA Now Online Upcoming Events

Industry Events
Greetings!

We pleased to inform you that the Asso-
ciation of Eastern and Southern African 
Travel Agents (AESATA) is now availa-
ble online. We hope that the online tools 
will assist us in communicating better to 
the world about our existence and activ-
ities.
 
We have just completed developing a 
website which can now be accessed at 
www.aesata.org. 

You can also follow us on the following 
social media accounts

Twitter- https://twitter.com/AESATA_
Africa  

Facebook https://www.facebook.com/
aesata.org/ 

Instagram https://www.instagram.com/
aesata_africa/?hl=en

AESATA AGM - 7th Sept, 2019

Africa Travel Indaba -  2nd - 4th May, 
2019 : Durban ICC, South Africa

Sustainable Tourism Africa Summit 
2019 -  15th - 17th May, 2019 : Momba-
sa, Kenya.

Spotlight Travel Workshops - 4th & 5th 
July, 2019 : Nairobi

Magical Kenya Travel Kenya (MKTE) - 
2nd - 4th Oct, 2019 : KICC, Nairobi.

World Travel Market London - 4th - 6th 
Nov, 2019 : London



IND USTRY NEWS
Kenya Airways, Alitalia 

sign codeshare deal

African tourism sector 
booming

Italian largest airline Alitalia and Kenya 
Airways have entered into a codeshare 
partnership to offer their customers 
more travel options at their hubs in Nai-
robi and Rome.
The deal which became effective last 
Thursday, will see Alitalia’s code placed 
on Kenya Airways’ flight beyond Nairo-
bi to Mombasa and Kisumu in Kenya, as 
well as to a further 19 African destina-
tions including Abidjan, Accra, Addis 
Ababa, Antananarivo, Brazzaville, Dar 
es Salaam and Douala.
The move is aimed at enhancing con-
nectivity by providing customers with 
a one-stop seamless travel experience 
from Rome.
“Similarly, Kenya Airways will expand 
its offer to Italy and Europe by placing 
its ‘KQ’ flight code on Alitalia’s services 

from Rome to 16 Italian domestic des-
tinations,” said a statement from Kenya 
Airways on Monday.
Alliance
Alitalia and Kenya Airways are both 
members of the SkyTeam alliance.
The new codeshare flights are available 

for sale through the airlines’ reservation 
systems and in travel agencies from 14 
March 2019, for travels from 12 June 
2019 when Kenya Airways will inau-
gurate its four-weekly service between 
Jomo Kenyatta International Airport in 
Nairobi and Leonardo da Vinci Interna-
tional Airport in Fiumicino, Rome.
Alitalia flies to 77 destinations, includ-
ing 22 Italian and 55 international des-
tinations, with over 3600 weekly flights 
and 102 routes.
Source: https://www.businessdailyafri-
ca.com/corporate/companies/KQ-Ken-
ya-Airways--Alitalia-sign-codeshare-
deal/4003102-5032186-uowb0bz/index.
html

Travel & Tourism in Africa is booming, 
growing 5.6% in 2018 compared to the 
global average of 3.9% and the broader 
African economy rate of 3.2%. This plac-
es Africa as the second-fastest growing 
tourism region behind only Asia-Pacific.
Such growth is partly explained by North 
Africa’s rebound from security crises as 
well as the development and implemen-
tation of policies that promote travel fa-
cilitation.
For over 25 years, the World Travel & 
Tourism Council (WTTC), which repre-
sents the global private sector of Travel & 
Tourism, has produced the authoritative 
research on the economic contribution 
of the sector. Our research also shows 
that in 2018:
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• Travel & Tourism contributed 
$194.2 billion to the region’s economy, 
representing 8.5% of the continent’s 
GDP
• The sector contributed 24.3 mil-
lion African jobs, or 6.7% of total em-
ployment.
• 71% of tourism spending across 
Africa was leisure-driven and 29% busi-
ness
• Domestic spending accounted for 
56% of the tourism economy versus 44% 
for international
• International tourism spending 
comprised 9.6% of the region’s total ex-
ports, worth $58.5bn
Ethiopia stands out not only as Africa’s 
fastest growing travel economy but in-
deed the world’s, growing by 48.6% last 
year to be worth $7.4bn. Notably, in-
ternational Travel & Tourism spending 
made up a massive 61.0% of exports in 
the country. This stunning growth can 
be attributed, in part, to Ethiopia’s im-
proved connectivity as a regional trans-
port hub and to recent visa relaxation 
policies.
Then, Egypt’s tourism sector has demon-
strated considerable resilience, growing 
by 16.5% last year with international 
visitor spending accounting for 27.3% 
of exports. This follows huge safety im-

provements in the country and in key 
destinations such as Sharm El-Sheikh, 
helping to entice international tourists 
back to the northern coast.
WTTC President & CEO Gloria Guevara 
commented, “In 2018, the World Travel 
& Tourism Council hosted its first ever 
Africa Leaders Forum in Stellenbosch, 
South Africa, recognising the increasing 
significance and power of this great re-
gion’s travel economy.
We commend the tourism leaders in 
Africa who are helping to boost con-
nectivity, promote travel facilitation 
and ensure traveller safety – all of these 
measures make for supreme growth; the 
kind of growth that we are now witness-
ing across the continent and that pro-
vides millions of good jobs.”
WTTC is the body which represents the 
Travel & Tourism private sector globally. 
Members consist of CEOs of the world’s 
Travel & Tourism companies, destina-
tions, and industry organisations engag-
ing with Travel & Tourism.
WTTC has a history of 25 years of re-
search to quantify the economic impact 
of the sector in 185 countries. Travel & 
Tourism is a key driver for investment 
and economic growth globally. The sec-
tor contributes US$8.8 trillion or 10.4% 
of global GDP, and accounts for 319 mil-
lion jobs or one in ten of all jobs on the 
planet.
For over 25 years, WTTC has been the 
voice of this industry globally. Members 
are the Chairs, Presidents and Chief Ex-
ecutives of the world’s leading, private 
sector Travel & Tourism businesses, who 
bring specialist knowledge to guide gov-



ernment policy and decision-making 
and raise awareness of the importance 
of the sector.
h t t p s : / / i n s i d e t r a v e l . n e w s / a f -
r i c a n - t o u r i s m - s e c t o r - b o o m -
i n g / ? u t m _ s o u r c e = n e w s l e t -
ter&utm_medium=email&utm_ter-
m=https%3A%2F%2Finsidetravel.
news%2Fafrican-tourism-sector-boom-
ing%2F&utm_content&utm_cam-
paign=Inside+Travel+Newsletter+Up-
date+20+March%2C+2019

Etihad and Saudia to build 
on existing codeshare, 
new routes planned for 

Africa
Etihad Airways and Saudi national flag 
carrier, Saudi Arabian Airlines (SAU-
DIA), announced positive growth in 
traffic since their codeshare partnership 
began in November 2018.
“With greater choice now available, more 
flexibility across both our schedules, and 
world-leading products and services, to-
gether, we now fly approximately 150 
guests per day across each other’s net-
works. Our plan is to grow this num-
ber considerably through expansion of 
the codeshare agreement in the coming 
months, and to deliver more benefits to 
our customers.”
The codeshare agreement has seen ‘EY’ 
and ‘SV’ codes already placed on 14 
routes with the addition of Vienna this 
week. In the coming months, Etihad 
will place its ‘EY’ code on, Tunis, Sharm 
El Sheikh and Alexandria. At the same 

time, Saudia will place its ‘SV’ code on 
Etihad flights to Tokyo, Nagoya, and 
Baku. Phase two for the ‘EY’ code will 
include Algiers, Dhaka and Erbil. And 
Phase two for the ‘SV’ code will include 
Brisbane, Melbourne, Sydney, Moscow, 
Dusseldorf, Hong Kong, Kathmandu, 
Lagos, Minsk, Rabat, Astana, and more 
points in India.
Director General of Saudi Arabian Air-
lines His Excellency Engineer Saleh 
Al-Jasser commented on the agreement: 
“The codeshare partnership with Etihad 
Airways enables greater connectivity 
and access to destinations for our guests. 
By leveraging each of our networks, we 
are able to provide a wide array of choice 
and convenience that lends itself well for 
business and leisure travellers alike.”
On average, Etihad carries approxi-
mately 1.3 million passengers a year to 
and from the Kingdom. Etihad Cargo 
carried more than 23,200 tons of car-
go between the two countries last year. 
In November 2018, Jeddah became the 

first destination on the airline’s network 
to be operated by Etihad’s Boeing 787-
10 Dreamliner. The airline marked last 
year’s Saudi National Day with a special 
Year of Zayed A380 flight between Abu 



South Africa begins e-visa 
roll-out

Dhabi and Jeddah.
Etihad commenced flights to Riyadh in 
2004 with just three flights a week. Today, 
the airline currently operates 84 flights 
per week to the Kingdom of Saudi Ara-
bia: three return flights a day to Riyadh, 
three return flights a day to Jeddah, four 
return flights a day to Dammam, and 
twice daily to Medina.
https :// insidetravel .news/et ihad-
and-saudia-to-build-on-exist ing-
co deshare-ne w-routes -p l anne d-
for-afr ica/?utm_source=newslet-
ter&utm_medium=email&utm_ter-
m=https%3A%2F%2Finsidetravel.
news%2Fetihad-and-saudia-to-build-
on-existing-codeshare-new-routes-
p l a n n e d - f o r - a f r i c a % 2 F & u t m _
c o n t e n t & u t m _ c a m p a i g n = I n -
s i d e + Tr a v e l + N e w s l e t t e r + U p -
date+20+March%2C+2019

South Africa’s first-ever e-visas will be 
issued in April.
According to the Department of Tour-
ism’s Blessing Manale, visitors from New 
Zealand 
will be the first to be able to apply for, 
process and print their visas for South 
Africa at home.
Manale said the new e-visas will be pi-
loted in New Zealand before a global 
rollout. 
The new e-visas, alongside relaxed visa 
rules for minors in December, will hope-
fully help to grow South Africa’s inter-

national tourism industry, Manale told 
Business Insider South Africa. 
The South African government aims 
to have 21 million tourists visiting the 
country by 2030, up from 10 million in 
2018.
“South Africa is also finalising the devel-
opment of a new biometric movement 
control system which will be piloted at 
Cape Town and Lanseria International 
Airports [to improve passenger process-
ing],” Manale said. 
h t t p s : / / i n s i d e t r a v e l . n e w s /
s o u t h - a f r i c a - b e g i n s - e - v i s a -
ro l l - o ut / ? u t m _ s o u rc e = n e w s l e t -
ter&utm_medium=email&utm_ter-
m=https%3A%2F%2Finsidetravel.
news%2Fsouth-africa-begins-e-vi-
sa-roll-out%2F&utm_content&utm_
campaign=Inside+Travel+Newslet-
ter+Update+10+April%2C+2019



KQ-Delta deal to allow 
easier connections to 11 

US cities
Passengers travelling to the US on Kenya 
Airways can now connect to 11 cities in 
America comfortably after the national 
carrier activated its codeshare with Del-
ta Airlines.
The move, which opens seamless travel 
in the US and Canada, will see passen-
gers avoid difficulties in connecting to 
other American cities once they reach 
New York.
“The arrangement will enable both the 
business and leisure travellers enjoy 
greater connectivity and efficiency in 11 
US cities and four Canadian cities,” said 
KQ chief executive Sebastian Mikosz.
Mr Mikosz said the arrangement is an 
opportunity for travellers to connect 
from New York, using the direct flight 
from Nairobi, to other cities within the 
US and Canada opening many more op-
portunities at more competitive fares.
“As part of our commitment to the New 
York route, we are proud to be a part of 
this partnership that will open up op-
portunities for our customers to access 
more destinations in North America 
through the John F. Kennedy Airport,” 
he said.
Increase frequency
The CEO said the New York route con-
tinues to be a strategic route for Kenya 
Airways and as an airline, KQ is commit-
ted to it as it gear up for Summer 2019 
season which is a high-flying season.
Mr Mikosz said Kenya Airways will in-

crease its frequency to New York in June 
from five days a week to seven days.
“This is expected to open more oppor-
tunities for travelers to take advantage 
of this route during this high season,” he 
said.
The codeshare agreement is also in line 

with Kenya Airways’ broader strategy 
to assert its presence and expand con-
nectivity across Africa while opening 
opportunities for tourism, trade and in-
vestment.
In October last year, the airline launched 
direct flight from Nairobi to New York, 
with daily flights.
It however it cut down the frequency to 
five as demand on the route was low.
https://www.businessdailyafrica.com/
corporate/companies/KQ-Delta-deal-
to-allow-easier-connections-to-11-US-
cities/4003102-5066756-pnefqcz/index.
html



Business visitors to UAE 
can now apply for VAT 

refunds
The UAE’s Federal Tax Authority (FTA) 
has started implementing the Value Add-
ed Tax (VAT) Refunds for Business Vis-
itors procedure, noting that a dedicated 
form for refunding VAT to business visi-
tors has been made available through its 
website.

In a press statement issued today, the 
authority announced that it is now re-
ceiving applications to refund VAT in-
curred by business visitors to the UAE in 
2018. The FTA explained that the VAT 
Refunds for Business Visitors procedure 
calls for refunding taxes to business visi-
tors who have no place of establishment 
in the UAE or another GCC implement-
ing state; who are not registered or are 
not a Taxable Person in the UAE; who 
are registered as an establishment with a 
competent authority in the jurisdiction 
in which they are established; and who 
are from a country that implements VAT 
and refunds VAT to UAE entities in sim-
ilar circumstances.
The Federal Tax Authority published 
a guide through its website, explaining 
the VAT Refunds for Business Visitors 
procedure and criteria, which can be ac-
cessed through the link: Guide – VAT 
Refunds for Business Visitors.

FTA director general, Khalid Ali Al 
Bustani, said that the new clear and 
transparent procedure complements 

efforts to establish the UAE as a glob-
al hub for trade and creates an invest-
ment-friendly environment to support 
economic activities in the sectors where 
business visitors are active. This, in turn, 
reflects positively on various other sec-
tors, such as trade, exhibitions, and con-
ferences, among others.

“Reciprocity is a key condition for the 
procedure, whereby the authority will 
collaborate with countries that refund 
VAT for UAE businesses visiting their 
territories,” Al Bustani explained. “The 
procedure abides by Federal Decree-Law 
No. (8) of 2017 on VAT and its Executive 
Regulations, which call for refunding 
taxes on supplies or imports made by a 
Person not residing in the UAE or any of 
the Implementing States, provided they 
meet the necessary conditions.”

The Federal Tax Authority clarified that 
the period of each refund claim shall be 
a calendar year, noting that for claims in 
respect of the 2018 calendar year, FTA 
started accepting refund applications as 
of April 1. However, in subsequent cal-
endar years, the opening date for refund 
applications submission will be March 1 



of the following year; this means that for 
the period from January 1 to December 
31, 2019, applications will be accepted as 
of March 1, 2020.

The FTA went on to stress that the mini-
mum claim amount of each VAT refund 
application submitted by business vis-
itors is set at Dh2,000 ($544.4), which 
may consist of a single purchase or mul-
tiple purchases. The authority urged po-
tential applicants to hold on to the orig-
inal Tax Invoices on the purchases for 
which they would like to reclaim VAT, 
as they will be required to submit them 
along with their applications.

Businesses residing in any GCC State 
that is not considered to be an Imple-
menting State may still apply to reclaim 
VAT incurred in the UAE under this 
scheme, the FTA assured, outlining only 
three situations where VAT cannot be re-
claimed: If the Foreign Business in ques-
tion makes supplies in the UAE, unless 
the recipient is obliged to account for 
VAT under the Reverse-Charge Mecha-
nism; if the Input Tax in respect of any 
goods or services is non-recoverable 
as per VAT legislations, therefore, not 
recoverable by a Taxable Person in the 
UAE; and finally, if the Foreign Business 
is a non-resident tour operator.

The Federal Tax Authority outlined four 
conditions that would allow foreign 
businesses to recover VAT incurred in 
the UAE, namely: Foreign businesses 
must have no place of establishment or 

fixed establishment in the UAE or any 
of the VAT-implementing GCC states 
(as per the terms of the Common VAT 
Agreement of the States of the Gulf Co-
operation Council); they must not be 
registered or a Taxable Person in the 
UAE; they must be registered as an es-
tablishment with a competent authority 
in the jurisdiction in which they are es-
tablished; and finally, they must be from 
a country that implements VAT and that 
equally provides VAT refunds for UAE 
companies in similar circumstances. - 
TradeArabia News Service

http://www.ttnonline.com/Article-
TA/352996/TTN


